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I N T RODUCT ION

I help organisations communicate complex ideas in
ways that are clear, engaging and useful.

I specialise in translating research, evidence and
specialist knowledge into communications that
connect with the people they're intended to reach.
My work combines communications strategy,
copywriting, and visual communication, and I have
particular experience supporting organisations
working across the environmental, higher
education, charity and arts sectors.

This portfolio showcases selected examples of my
work across brand and messaging,
communications strategy, digital content,
campaign delivery, and visual communication.



Sector: Higher education

Key skills:
Brand messaging
Tone of voice
Audience segmentation
Brand guidelines
Communications strategy
Editorial guidelines

B R A N D  &  M E S S A G I N G

Develop a strategic messaging framework and
comprehensive brand guidelines to support consistent
communications across Bellerbys' international marketing,
recruitment and franchise network. 

Brief

C L E A R  M E S S A G I N G  H E L P S  O R G A N I S A T I O N S
C O M M U N I C A T E  C O N S I S T E N T L Y ,  B U I L D  T R U S T  A N D
E X P R E S S  W H A T  M A K E S  T H E M  D I S T I N C T I V E .  
I  D E V E L O P  B R A N D  G U I D E L I N E S  A N D  T O N E  O F  V O I C E
F R A M E W O R K S  T H A T  P R O V I D E  P R A C T I C A L  T O O L S
F O R  C O M M U N I C A T I O N S .

B E L L E R B Y S  G L O B A L

Working closely with the client, I developed their brand
positioning, messaging framework and tone of voice before
translating these into a practical set of brand guidelines.
The document balanced strategic thinking with day-to-day
usability, defining key messages for different audiences,
articulating the organisation's brand promise, and providing
guidance on applying the brand consistently across print,
digital, and partner communications. Alongside brand-
specific tone of voice guidance, it included practical
examples of how the brand should be used across different
communication channels, as well as broader guidance on
writing for an international audience.

Approach

By investing time in understanding the organisation's
audiences, goals, and brand positioning at the outset, the
project progressed to sign-off with minimal amendments
and the completed guidelines were very well received by
the client's senior management team.

The completed guidelines provide a practical framework
for future communications, helping staff and partners
communicate the Bellerbys brand consistently across
channels while maintaining a clear and distinctive tone of
voice.

Outcome





T H E  B I N K S  H U B
( U N I V E R S I T Y  O F
E D I N B U R G H )

C O M M U N I C A T I O N S
S T R A T E G Y  &  D E L I V E R Y

Sector: Arts/higher education

Key skills:
Brand identity
Brand messaging
Communications strategy
Website management
Digital communications
Content creation
Research communications

E F F E C T I V E  C O M M U N I C A T I O N S  A R E  A B O U T  M O R E
T H A N  C H O O S I N G  T H E  R I G H T  C H A N N E L S .  T H E Y  S T A R T
W I T H  U N D E R S T A N D I N G  A N  O R G A N I S A T I O N ' S
G O A L S ,  A U D I E N C E S  A N D  P R I O R I T I E S ,  T H E N
D E V E L O P I N G  A  C L E A R ,  J O I N E D - U P  A P P R O A C H .

Develop the brand identity and communications strategy
for a newly launched interdisciplinary research hub
focused on creative and participatory research, creating
an engaging public presence that connects its research,
events and partnerships with a wide range of audiences.

Brief

I developed the Hub's brand identity, messaging and tone of
voice before establishing its communications channels,
including its website, email newsletter and social media.
Alongside creating visual assets and templates, I developed a
cross-channel communications plan to support events,
research projects and strategic priorities, and created
content across these channels to establish a clear and
consistent public presence. Working closely with researchers
and partner organisations across the arts, charity and higher
education sectors, I translated complex research into
engaging and accessible communications that reflected the
Hub's collaborative approach.

Approach

The project established a clear and consistent public
identity for the Hub, creating an integrated communications
presence across digital channels while supporting events,
partnerships and research dissemination. By combining
brand development with strategic communications, the Hub
was able to engage academic, cultural and community
audiences with creative and participatory research in
accessible, engaging and meaningful ways.

Outcome
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S O I L  A S S O C I A T I O N

D I G I T A L  C O N T E N T  &
S T O R Y T E L L I N G
E F F E C T I V E  D I G I T A L  C O N T E N T  H E L P S
O R G A N I S A T I O N S  R E A C H  T H E  R I G H T  A U D I E N C E S ,
W H E T H E R  B Y  I M P R O V I N G  V I S I B I L I T Y  T H R O U G H
S E A R C H ,  C O M M U N I C A T I N G  C O M P L E X
I N F O R M A T I O N  C L E A R L Y ,  O R  S H A R I N G  C O M P E L L I N G
S T O R I E S  T H A T  E N C O U R A G E  E N G A G E M E N T .

Sector: Environment 

Key skills:
Digital content strategy
Audience insight
Storytelling
Website content
SEO
Community engagement

Develop a digital content hub to introduce farmers to mob
grazing (a sustainable grazing method), combining search-
optimised web content, storytelling, and peer-to-peer
learning to increase awareness and engagement.

Brief

I developed a new digital content hub that combined
search-optimised guidance, written case studies, video
content, and social media to support farmers at different
stages of adopting mob grazing. Central to the approach
was using farmers' own experiences to communicate
practical knowledge in an authentic and engaging way
while improving the discoverability of resources through
SEO and improved information architecture.

Approach

The new hub received 5,707 page views in its first six
months, compared with 1,691 views for the previous mob
grazing webpages. Supporting social media activity grew
the Mob Grazing Scotland Facebook community from 192
to 673 members, while engagement increased by 1,900%.
The project also created a library of farmer-led video
content that attracted thousands of additional views and
encouraged peer-to-peer knowledge sharing.

Outcome
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M U L T I - C H A N N E L
C O M M U N I C A T I O N S

N O U R I S H  S C O T L A N D

S U C C E S S F U L  C O M M U N I C A T I O N S  R E L Y  O N  C O N S I S T E N T
D E L I V E R Y  A C R O S S  M U L T I P L E  C H A N N E L S .  I  P R O V I D E
F L E X I B L E  C O M M U N I C A T I O N S  S U P P O R T ,  C R E A T I N G
A N D  C O O R D I N A T I N G  C O N T E N T  F O R  W E B S I T E S ,  S O C I A L
M E D I A ,  N E W S L E T T E R S ,  E V E N T S  A N D  D I G I T A L
P U B L I C A T I O N S  T O  H E L P  O R G A N I S A T I O N S  E N G A G E
T H E I R  A U D I E N C E S  A N D  D E L I V E R  C A M P A I G N S
E F F E C T I V E L Y .

Sector: Environment 

Key skills:
Content planning
Social media
Campaign delivery
Email marketing
Event promotion
Digital design
Communications support

Provide flexible communications support to increase team
capacity, creating digital content and campaign assets to
promote projects, events, and organisational priorities
across multiple channels.

Brief

To support with team capacity, I produced and
coordinated content across LinkedIn, Instagram,
newsletters, Eventbrite and the organisation's website.
Alongside written content, I created a range of digital
assets - including event materials, campaign graphics and
report layouts - ensuring communications remained
engaging, accessible and visually consistent while
responding flexibly to changing priorities.

Approach

Supported the successful delivery of organisational
campaigns through coordinated communications across
digital channels, producing a wide range of content and
visual assets.

Outcome
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V I S U A L  D E S I G N
C L E A R ,  E N G A G I N G  D E S I G N  H E L P S  O R G A N I S A T I O N S
C O M M U N I C A T E  I D E A S  Q U I C K L Y  A N D
C O N S I S T E N T L Y .

Alongside communications strategy and copywriting, I create visual assets
that help organisations present complex information in accessible and
engaging ways. Drawing on my background in illustration and graphic design,
my work spans editorial and publication design, brand identities, logos,
digital resources, social graphics, data visualisation, web design and
illustration.

In addition to the examples featured here, a broader portfolio of my design
and illustration work is available on my website:
www.rhiannonbull.com/design-illustration

https://rhiannonbull.com/design-illustration
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